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By Emil Danelian ’18
One commercial during the Super Bowl depicted a 

young girl and her mom trying to illegally navigate their way 
from Mexico to America. A building supply company called 84 
Lumber made the commercial, and many have deemed it inap-
propriate to be displayed on one of the biggest nights in televi-
sion. Illegal immigration has become a big topic because of the 
election, and this commercial crossed the line for some viewers.

The ad that aired during the Super Bowl was just half 
of the full video. The end of the ad displayed a link that could let 
viewers see the whole thing, which ends with the little girl and 
mom finding themselves stuck behind the border. They then dis-
cover a huge wooden door that they go through, and this symbol-
izes their path of freedom into America. The wooden door was a 
product of 84 Lumber’s work and text on the screen read, “The 
will to succeed is always welcome here.”

This commercial was inspiring and symbolic for many 
of the Mexican immigrants who had to travel to America for a 
better life. The ad even shows others who are on the same path 
as the mom and girl, and everyone helps each other to reach their 
goal. There is a positive and hopeful vibe throughout the com-
mercial and it makes people realize that they take many things 
for granted. For example, the two characters spent many days 
and nights traveling, and not always in a big group. They were 
hungry most of the time, and water was not always something 
they could access. One part showed them begging from another 
person for water, which they fortunately received. 

Many viewers were angry and criticized the company 
for supporting illegal immigration. Although this is how illegal 
immigration happens, this ad simply showed two humans trying 

Super Bowl Ad Stirs Controversy

By Md Hamim ’18
             As much as people may want marijuana to be legalized 
in every state, it might not be such a good idea. Legalizing this 
drug may cause disorder and havoc in society.
              Marijuana, or weed, is considered a drug that can become 
addictive after long-term use. According to drugrehab.us, a site 
that gives info about drug rehab and symptoms of addiction and 
possible treatments, 10 percent of weed users get addicted to the 
drug. If they stop taking the drug, they will face symptoms like 
irritability and anxiety. In worst-case scenarios, 
they might not be able to perform daily tasks 
since their body depends upon that ‘high’ they 
get from using weed.
           Since marijuana is a drug, it creates chang-
es in one’s body; in this case it makes them high. 
Being high changes a person’s perception. For 
example, they might start hallucinating and do-
ing things that they normally wouldn’t. 
                 According to the article “Marijuana-
related fatal car accidents surge in Washington 
state after legalization” by  Andrea Noble, which was published 
in The Washington Times on May 10, 2016, research  done by the 
AAA Foundation for Traffic Safety showed an increased rate of 
car crashes and accidents in Washington after the state legalized 
weed. This raises concern about how the use of this drug might 
increase the rate of driving accidents on a national level if weed 
was legalized in every state. No one wants to risk being killed 
just because that truck driver was high and crashed the truck on 
the sidewalk and killed several people, hypothetically speaking.

                If children were to get their hands on marijuana, imagine 
the devastation it would cause. The reason children and underage 
are prohibited from buying alcohol and cigarettes is because they 
are not as responsible as adults. They might get addicted easily 
and move onto heavier drugs, and their body isn’t able to with-
stand these drugs. The same goes for weed, as it is stimulating 
and can cause addiction and brain and heart disease, as well as 
lung cancer. No parent wants their children to do drugs, as their 
future will get ruined by the side-effects of using drugs. If states 

were to legalize marijuana, then they will be bring-
ing the bright future of the younger generation to 
the ground.
                 There are certainly some benefits to le-
galizing weed, such as increased revenue through 
its sale, and helping people with medical conditions 
like epilepsy and PTSD (posttraumatic stress dis-
order). 
                  However, it is safer to not legalize mari-
juana at all and prevent disasters than to allow it for 
some minor benefits. The people supporting mari-

juana might be in favor because they know that they will make 
a profit selling the drug, or they might be avid users of the drug. 
                  Instead of allowing the use of weed for everyone who 
can get their hands on it, the government could make it a law that 
only hospitals or doctors who are treating patients with diseases 
that can be cured by the aid of marijuana be allowed to use the 
drug. In that way the sale of weed will help the economy, and 
help cure diseases such as epilepsy and PTSD. That’s killing two 
birds with one stone. 

 U.S. Should Not Legalize Marijuana
By Danny Mejia ’18

Say goodbye to top floor penthouses in Manhattan. 
Once a luxury for the few who can afford it, now the floor will be 
filled with emergency generators that are safe from future flood-
ing. 

At least that’s what JDS Development Group is doing 
for the American Copper residential buildings as reported by the 
New York Times in their article “Building to the Sky, With a Plan 
for Rising Waters” released at the end of January. The initiative 
ensures tenants electricity for future storms. However, what this 
is really doing is taking into account the dire future that our city 
faces in less than a century.

Rising seas, more frequent heat waves, and extreme 
precipitation events will become the norm by the end of the cen-
tury according to the New York City Panel on Climate Change’s 
2015 report. 

However the report stresses that NYC will suffer the 
most from sea level rise. As of now New York City’s sea level 
has risen an average of two inches per decade since 1900, about 
twice the average global rate. At this rate, NYC will experience 
about 11 to 21 inches of sea level rise by 2050 and up to six feet 
by 2100. By then, 20% of NYC’s land area will have a one per-
cent chance of flooding in any given year.

Taking into account the future storms and hurricanes, 
it becomes clear that the city will risk losing valuable real estate, 
damaging its infrastructure and transportation system and many 
New Yorkers lives without making major modifications in its ur-
ban planning.

Imagine a mass migration from one of the biggest cit-
ies in the world as people move inland from once coastal homes 
which by 2050 will either be submerged or to close that a high 
tide will flood their home.

Facing a potential crisis in the near future New York 
City’s plan to maintain its economic hubs is a $540 million in-
frastructure project called “The Big U”. A ten foot high steel and 
concrete reinforced berm that will one day loop around the en-
tire bottom of Manhattan from 42 street on the East Side to 57 
street on the West Side. This year construction may begin, but 
only on Manhattan’s East Side and will run two miles along the 
riverfront.

This project will protect 71,500 buildings worth over 
$100 billion that currently stand in high risk flood zones today, 
according to Rolling Stone. It will be designed to allow green 
space on the edges of the wall while also creating a public space 
for New Yorkers. The design of the wall will also serve as a de-
fense against a one-in-a-hundred year flood or 30 inches of flood-
ing.

The other boroughs are also preparing for the future. 
As reported by Curbed, Queens is raising it’s sidewalks and 
roads near Jamaica Bay while entire neighborhoods in Staten Is-
land previously devastated by Hurricane Sandy are being turned 
into flood-zone buffers. Furthermore, miles of sand levees and 
concrete barriers are being constructed along the coast of the 
borough and Coney Island. Homes are also being raised above 
flood levels and enormous stone barricades are being built out 
into the sea. 

But the question remains, is it all a little too late? Noth-
ing will fully protect the city from the heat waves or the extreme 
precipitation. The “Big U” will also not cover the entire borough 
of Manhattan and as it stands no other borough will receive such 
a luxury.

The wall would serve only to protect Wall street at the 
expense of other parts of New York. Also, the time to build this 
wall will inevitably coincide with a future storm and the homes 
on the coast won’t be protected then. 

What’s more is that projections of how and when sea 
level rise will begin to seriously affect the city is not agreed upon 
by scientists. 

For example, the Regional Plan Association claims 
that by 2030, the city will see a rise of at least one foot and regu-
lar flooding would affect 19,000 people living near the water. 
They also estimate that by 2080, sea levels will rise enough to 
permanently flood the runways and terminals at LaGuardia. By 
the end of the century, they claim that Coney Island, Brighton 
Beach, Rockaways, Harlem, Battery Park City and Chelsea will 
be submerged.
The plans currently in place won’t protect all these areas. It’s 
great the city is trying to be proactive with these projects, but 
the expected damage caused by sea level rise will leave much 
of NYC unprotected and/or submerged. The city should rethink 
some of these projects and efficiently reorganize the city’s 
budget before spending millions of dollars to protect part of one 
borough. Regardless of when this takes place, New York City 
is headed for trouble and it will be our generation and future 
generations who will inherit a city and an Earth that looks noth-
ing like what it is now.

to find a better life. Ever since the Trump campaign started, racial 
tensions increased and many support the deportation of immi-
grants. Now that this commercial is out, more people should take 
a deeper look into how innocent people are trying to do better 
for themselves and their family. The mom and child do a tremen-
dous amount of work just to get into America, and sending them 
back would be heartbreaking. Even though this is just an ad for a 
building supply company, many can see the pain and difficulties 
that most Mexicans face when trying to get to America. 

84 Lumber used its Facebook page to respond to crit-
ics. On February 6, they wrote, “We do not condone illegal im-
migration. The journey of the mother and daughter symbolizes 
grit, dedication and sacrifice. Characteristics that we look for in 
our people at 84 Lumber. President Trump has previously said 
there should be a ‘big beautiful door in the wall so that people 
can come into this country legally.’ We couldn’t agree more.”
 This is an interesting response because they say they 
don’t support illegal immigration, but it is the whole point of the 
ad. They could have shown grit and dedication in many other 
ways, and if they don’t support illegal immigration, they should 
have not made a whole commercial about it. 

An emotional ad usually means it sticks with viewers, 
and this one stuck with a large number of people. The journey 
that the two took in the video is inspiring. It sends a message 
that we live in a place that many might die to be in. Excluding 
all political views, the two immigrants in the ad and the millions 
other who face the same reality are all humans. The ad was a 
great representation of how immigrants struggle to do better, and 
people should see the positive in that. 

Climate Change Leads 
to Rising Sea Levels

Earth being submerged by rising sea levels.

Ph
ot

o 
Cr

ed
it:

 C
re

at
iv

e 
Co

m
m

on
s


